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Rethinking University
Selection for Studnets
through Real Life
Testimonials

Thesis Defence

Pranav Shinde




Prompt -

Itis difficult for prospective students fo choose a university that matches

their liking in terms of prospects and something they have an interest in.

Multiple factors like cost, living preferences, food, and place play a big part

in making a very important decision.




Solution -

Identify various touchpoints of interactions that incoming students go

through and add personalized interactions which help them in making

better-informed decisions through reall-life conversations and

testimonials.




Primary Research

My primary research was focused on underslanding where in the entire pracess of
determining the appropriate schaol fram a bunch of options the studnts felt
most uncomfortable. There are numerous factors that intomational students have

o take into account when making such a b reer. [

cision that shapes thel

wanted 1o understand where and how could those gaps be filled in for students lo
make a better-informed decisions.

Teonducted a survey and interviews that consisted of 87 participants acrss the
spectrum of being involved in the admission process at some point in their

carcors,
75% of the prospective students rely on 65% of the students said it would be better if
cannecting with the alumni to make an informed they could scamlessly connect with current

decision during their university selection procsss. students 1o determine how it aligns with their

personaland professional goals,



Almost all the users highlighted it would have been easier to
determine their university choices if they had multiple
chanc

. Reviews y the
current scenario of the particular program they are looking fo

enrollin.



Key Takeaways

Blumol Conmect -1t 1 s 1l o ol o 1 Scents el 1 10U el il b, el n 3 ey omplerely et

[ ————— making decsons s . Trsrsper, Groc e, o)






Existing College Research for New Students

Google Search
Ranked Listings

Reviews

Acceptance Rate

LinkedIn
University Comparison
Alumni Search

University Socials

University Websites
Course Offerings
Course Structure

Advisor Reach Out



Word of Mouth

vea for Improvement
Recoss e Lo Tstmonss

Google Search i Linkedin
Students

Universiy Websitos Advisor Reach Out

Notable Alumni

Oniine Comparison
Websites

No Personal Communication
for Transparency

Comincing

iy




How might we establish fransparency for potential students through real-time

testimonials that help in making the

than the available resources which are available at ease?




Rather than focusing on one solution fo the university selection process, my
solution focused on identifying different touch points for students where

personalization could be provided. The solution is a framework fo potentially

build upon into university websites/social media marketing and also the

application process.




Live Chat with Alumni.

Have a conversation with program alumi of your
concerned program either through chat or video calls.

+ Real-Time Connections.
+ Testimonials
« Accurate Information



Schedule Call.
Have a conversation with program alumni of your
concerned program at a later time depending on the
availability.

< Flxtilty

. Access-mmy toresources.



Call Functionality.

Have a conversation with program alumni or a current
student of your concerned program through an
/e UL to help connect in a seamless way.

« Easy to Share
« Live Communication
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Video Call Screen
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User Testing
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14/15 interviewed users agresd it would be better 1 they
culd directly talk to alumni

12/15 interviewed users said test monals highy
they perceive adecision

fect

Most of the users determine they struggle getting in touc
with someone fram he university ather than thraugh cmail




Going b

‘The experience of university selection also encompasses the application process. Reimagining the application
experience to translate the form-based approach into a conversational application would help the students remain

engaged in the process and also the intuitive approach that the university is undertaking.




How does a conversational application process make a difference in the experience that the

students undertake?

Voice provides a realistc feel i interactions -

Interactive vo

systerms are a mare natural means of i

raction than visual nterfaces for the majoriy o users and by remevinga vsi

interface and exchanging t with voice, users are placed in a far sainted context

Offering a tailor-made personalized experience -

Acon

rsat ol interfac

or adevice utlizng conversational AL can pro

personal connection batween a user and a systerr, This

Way. it s ot just a device for the user, but more of a fiens.

ourend user's eforts in or e VUL i s s

erto commune

ative to understand the niia intentand

5" within the cenversation i arder o




“Ths diagram represents the user flow for the
application process through conversational
AL The entireprocess will befunctioning on
the basi of user inputs and specific
commands. The use can also ask for the
ble which
provides a fallack forany system faults that

intervention of an advisor ifav







Meet your
potential team! g .

A
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Developing

Whre are you coming from? What s your ationaity?

“Indi

d of

rigid path.

sbout the same.




This is @ framework that can be multiplied across various products fo reshape the

future of sales. Itis @ system that can be replicated by replacing certain terminologies.

and players in the area of concern.




Prospective Clients

Product

Real Life
Testimonials
through product
beneficiaries.



	Rethinking University Selection for Students through Real Life Testimonials
	Recommended Citation

	Shinde_Pranav_Thesis_8,11,2022

